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ABSTRACT

For decades tourism industry growth has been amtajotributor to increased
economic activity throughout the U.S. and the wolcdhas created jobs in both
large and small communities and is a major industrynany places. It is the
dominant economic activity in some communities., Yleé impacts of tourism to
a community are not widely understood — even whiegism is growing
dramatically and should be of the greatest intevesbncern.

Most people think of tourism in terms of economigpacts, jobs, and taxes.
However, the range of impacts from tourism is braad often influences areas
beyond those commonly associated with tourism. eesa@s well as residents
who understand the potential impacts of tourism icégrate this industry into
their community in the most positive way.

This research aims for getting communicative coewmet in listening and
speaking skills in English language through a ocetios tourism based in learning
interactive strategies as a alternative to beltterservice in restaurants to English
speaking people in the tourism area. This Englmlirse is focused according to
the needs of touristic service providers in restats (owners, helpers and cookers
in restaurants) because this proposal is consislea asource to develop the
potential that they have according to the placereitbey live as a form of

productive development.



Keywords: Language learning strategies, ESP for tourismmneunicative

competence, listening and speaking skills.

INTRODUCTION

Nowadays, English language is important aroundwbdd because it is used to
communicate with foreign people with different posps for business, education
tourism and others. English is the most importanglage around the world. In
the tourism area is important the knowledge of Bhgllanguage because
speaking English people have the needs to knothalplaces that Ecuador can

give around the world.

The purpose of this investigation is to use leaynirteractive strategies as an ESP
for tourism to get communicative competence inehgtg and speaking skills

because these strategies will give to tourism serproviders several new ways to
get English language according to their needs. i#ssarch paper is organized by

chapters and each one covers different aspedssofvork.

Chapter | describe the problem statement, contéxthe problem, research

questions, rationale, research objective, ideaterdl and scientific tasks.

Chapter 1l is about literature review, it contaptslosophical basis, educational

basis and legal basis.

Chapter 1l is based on the research design, ptpnland sample, data collection
(methods, techniques and research tools) and daddysés (qualitative or

guantitative).



Finally, Chapter IV is about the title, descriptiinformation data, design and
development of the proposal), achievement and teesudonclusions and

recommendations, timetable, resources and refesence

CHAPTER # 1
THE PROBLEM

1.1. PROBLEM STATEMENT

The foreign tourism has shown a high potential e tevelopment of some
countries of the region, Ecuador is not an excepgiobout this fact. According to
statistics from the newspaper “EL COMERCIO” pubtighin September 30

2015 in the article “Siete datos claves sobre shdello turistico de Ecuador”.
This country of the Latin American region has the highgswth rate of foreign

tourists since 2010, 48.7%. For that reason, theigm industry has been
relevant in Ecuador in the last years and todaig, lieing considered one of the

most important sources of income in the country.

Sandra Naranjo (ex- Minister of Tourism): "Touridtacame a national priority.

All the ministries have within their strategic Igée tourism. We see the results,
in arrivals Ecuador grew three times faster thanwlorld average and twice as
fast as in the region. Locally, the government ta®en real importance in the
tourism area, because they can see the average@hes that receive for this

area.

Nowadays, the tourism industry has changed the otapee about the
transformation of the productive matrix of certaectors of Ecuador. Foreign
tourists come to the country to know the Touristiiernatives that it can offer to
them. The main goal is that the tourism area wdl donsidered as the first

alternative of development for the production iis ttountry until 2018.

This reality should be interesting for Ecuadori@ople for the opportunities that

they can have. Although, this sounds promising,adodan people believe that



they are not ready to receive foreign people, aafpespeaking English people,
who seek to know the benefits, as well as receigea service. The problem is
because they do not use a correct language tamrmamgormation according to

the service that they offer in their business.

The service that offers might be best, if touriserviee providers could get
English language in order to communicate with spgaknglish people. Lots of
foreign people, especially speaking English peapsé the regions for different
aspects. The wonderfulness of each region is ornkese aspects. For example,
speaking English people like to know the beachws,culture, traditions, sports
and delicious dishes of Coast Region. The serViaé tburism service providers
offer is fundamental for speaking English peoplkecduse they seek to enjoy the
accommodation in the region. For this reason, #wice about using English
language might be an excellent complement in otdemeet the needs of
speaking English people, if tourism service proksdeould communicate with

them in this language.

The service offered to speaking English people as gpod because English
communication is inadequate in touristic placesSanta Elena province. The
reason is that tourism service providers misusdahguage. Although, there are
programs focused to the learning of English languageach community of this

province. Therefore, tourism service providersdnée use mimics, gesture to
transmit any information to speaking English peopds a consequence, speaking
English people do not feel completely satisfiedtfar service. In conclusion, the
use of English language in tourist service provédier communication will be

important for the improvement of service in toudsplaces in Santa Elena

province to speaking English people.

The programs that the province government of SElgaa comes carrying in this
entire province have gotten an advance in differ@spects of the services,
because they have the goal about the improvemesereice. Especially courses

focused in the learning of English language inttheistic communities.



Nevertheless, this kind of courses does not guegathe application of the
acquisition of knowledge in the real need of taurgservice providers. Also, these
English courses are not focused in an ESP fordoudccording to the necessity
of tourism service providers. As a consequencejsiwuservice providers have
not acquired listening and speaking skills in aid&s/el in English language for

communication with English speaking people withstheourses.

As a conclusion of this, it is important the usekofglish language in touristic
places for communication with English speaking peohe problem is that
tourism service providers can not listen and spei#tk English speaking people,
because they misuse the language using another dfimmmunication as a

unique form to transmit any information.

1.2. CONTEXT OF THE PROBLEM

The service that is offered to English speakingppees not well because English
communication is not appropriated in touristic pledn Santa Elena Province.
The reason is that tourist service providers mighselanguage; they are using
other inappropriate kind of language, such as gestuimics and even Spanish
language. Although, there are programs focusedhto learning of English

language in each community of this province. Tfwree English speaking people

do not feel completely satisfied about the service.

The lacking of communication of touristic serviceyders at restaurants in San
Pedro Playita Linda is due to the following causgsneral Courses to get English
language, Poor knowledge of English language, @sufscused in 4 skills of

English language.

General Courses to get English language is notoappted to their needs
because they do not learn English for using inrtfodis, although they want to

learn this language they do not have the possésilip apply the knowledge. It is



priority to focus in an English language that tltey use constantly and therefore

they have the needs to use in their lifetime.

Another cause for what Tourist service providergehpoor knowledge of English
language because they do not have training inniiste and speaking skKills.
Although, they believe that English language isomg@nt for the improvement of
the tourism in the area, they do not have competémdEnglish language. It is

they don’t have any way to learn listening and Epepskills.

Finally, the development courses in the communitgan Pedro are focused in
the 4 skills of English language, which do not pierta get a certain skill, it
means touristic service providers learn a lot dhdgh but there is not real

knowledge of specific skills such as listening apdaking English language.

The problem takes place in the communities fromt&dtlena in where the
tourism service providers give many services to liBhgspeaking people in
tourism industry. So, English speakers come toetipdesces to enjoy of the several
touristic services such as the visiting of natueslources, to know the culture of

each place, the practicing of a certain sportsesmaly the services.

The choosing place is San Pedro community locate8anta Elena Province,
where the learning of English language developgutagram executed for the
provincial government of Santa Elena. The probleadiates in the way of
communication for English speakers. It is not gdmebause many times, tourism
service providers use mimics, gestures, and sighiahsmit any idea to English
speakers, when they want to offer any service. fhism service providers
cannot offer traditional dishes in restaurants, 4bevices of extreme sports, the

selling of beverage, juices or the promotion oftamg using English language.

The English language should be developed for tlEls@f the touristic spaces,
where it can see the amount interest for improuimg services. This kind of
communication does not give a good perspective@idgn people and to get that

people feel satisfaction for the services. As actumion, it is that the lacking of



communication using English language of the owrarsestaurants does not

permit that foreign people.

This research is focused on tourism service progida restaurants of the
Asociacion de Cabafieros San Pedro “Playita Lind&ie Prefectura of Santa
Elena offered an English course, but they havend#te to an English course
offered by the Prefectura of Santa Elena, but @396 of them attended this
course. This means, just 10 people attended thisseo They could receive the
English book and the classes during 3 weeks. Aacgrtb the research they
remembered only a few words in English; the promtian was not well; they

answer three words of fifteen words, which has shomat the course was not
successful. In other hand, the other 75% of tourisemvice providers in

restaurants, who did not attend to this coursewknathing of English language.

1.2.1 PROBLEM TREE
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Properly to get competence if
listening and speaking skills

1.3 RESEARCH QUESTIONS

Why is communication with speaking English peopieSan Pedro community

important for good tourism service?

Why do tourism service providers in San Pedro comityiconsider necessary to

get the English language?

How do touristic service providers in San Pedro eamity communicate with

speaking English people?

How can touristic service providers in San Pednmmmainity improve the services

in the tourism industry?

1.4 RATIONALE

The main reason to undertake this research iddhatsm service providers, who
offer service in restaurants, will have possil@htito get speaking and listening
skills of English language in a basic level (Al) @é® appropriate way to
communicate with English speaking people for giviemggood service in this

tourism area.

The benefits of this research will be to get thegllsh speaking and listening
skills in a basic level (Al) of English languagetourism service providers for
giving a good service in tourism industry. And Htg tourism service providers
can transmit ideas in English language to expitess teeling, emotions, opinions
and suggestions in a tourism activity focused staerants. Another benefit will
be satisfaction of speaking English people becahsy will feel well and

comfortable talking with tourism service providarsing English language for

giving and receiving any information, suggesticarsd so on.

The direct beneficiaries would be English speakpegple, because they might
receive a service in a restaurant using their adéimguage, not exactly a fluency

language but they might understand what tourismiceproviders offer to them,



and they may request any dish on the menu. Alsey tWill feel good

communicating with tourism service providers.

Other direct beneficiaries would be tourism sergoaviders, who offer service in
restaurants, because they will be able to attracenmternational tourism, so they
need of this touristic activity. Therefore, thepwid get speaking and listening
skills of English language in a basic level (Al)y fgiving a good service to
English speaking people. This is, tourism serviceviders might give any
information using English language in order to camioate with speaking
English people. Some information such as: greetinggredients, menu,

suggestions, etc.

Other indirect beneficiaries are the tourism sexviggroviders” children and
helpers, who will have opportunities to practiceeapng and listening skills

during the process because they might be partitspzirthis proposal.

1.5 RESEARCH OBJECTIVE

To improve English listening and speaking skilleotigh interactive strategies to
the touristic service providers at Asociacion deb&eeros San Pedro Playita

Linda in San Pedro community.

1.6. IDEA TO DEFEND

The application of learning strategies will helpdevelop listening and speaking

skills in touristic service providers.

1.7. SCIENTIFIC TASKS

+ To identify the main researches and theories mtatéhe topic.
+ To determine the methodology applied for the dgwelent of this

research.



« To determine the interactive strategies to be epplior developing

listening and speaking skills in English Language.

CHAPTER II: THEORETICAL BASIS
2.1 PHILOSOPHICAL BASIS

2.1.1. Plato’s philosophy

This philosophy argued that the pure knowledgeoiseg through experiences of
certain aspect of the life as a form to use theaeand the appropriate resources
that people can apply in the knowledge of anytlasga form of overcoming in

their daily activities.

Plato uses unassisted reason to gain “pure knowjédnd thus is considered a
rationalist (Blackburn, 1996, p. 381). We offer sthexample as helpful for
experiential educators, because we need to congliedimits of what can be
known experientially; and appropriate learning tsigges for educating

complexities inaccessible to experience (see Hgygmpress, pp.7-9).

According to Plato the reality is always changingkrowledge of reality is

individual, it is particular, it is knowledge ontg the individual knower, and it is
not universal. Plato argued that societies areriably formed for a particular
purpose. Individual human beings are not self-sigffit; no one working alone
can acquire all of the genuine necessities of liferder to resolve this difficulty,
we gather together into communities for the muaalievement of our common
goals. This succeeds because we can work moreieetfic if each of us

specializes in the practice of a specific craft:

Plato wanted motivation and interest in learning. whs against the use of force
in education. "Knowledge which is acquired undenpalsion obtains no hold on

the mind.



2.1.2 Vygotsky theory

The acquisition of language is possible when pebple an interaction behavior
in society, as this contributes to the developmeinthought so that thought
acquires knowledge in the face of a particular n@diis means that learners can
acquire a language when they are willing to devélepthout being immersed in

a school classroom.

Therefore, Vygotsky focused on the connections betwpeople and the cultural
context in which they act and interact in sharegdeeiences (Crawford, 1996).
According to Vygotsky, humans use tools that dgvdlom a culture, such as
speech and writing, to mediate their social envirents. Initially children

develop these tools to serve solely as social fomst ways to communicate

needs.

The development of language is due to the need fhaple can have in a
determinate situation according to the environmamd the possibility to get a
communication, so for that reason the connectidnrislamental between people

and cultural context to get a language in ordentieract with other people.

Socio cultural is a theory about the developmenhwhan cognitive and higher
mental function. The theory specially emphasizes thtegration of social,
cultural and biological elements in learning pr@essand stresses the socio-
cultural circumstances’ central role in human’s ritige development. Lantolf
and Thorne point out: “Learning is embedded withatial events and occurring

as an individual interacts with people, objectsl avents in the environment”.

2.2 EDUCATIONAL BASIS

2.2.1. English for specific purposes

The definition of ESP can be several for many agthalthough the goal is taken

for using English language in an specific actifity adult learners, who need to



communicate with speaking English people in ordeddvelop their jobs. Mackay
and Mountford (1978: 2).

The needs analysis is fundamental to determinekiting of skills that touristic
service providers need in order to develop Endhkstyuage and so it is possible
to focus the application of these skills to theacupations as the service in

restaurants.

2.2.2.1 The Importance of English for specific purpses

The most important difference lies in the learreamd their purposes for learning

English.

Lorenzo (2005) stated that “ESP students are ysaallts who already have
some acquaintance with English and are learning ldimguage in order to
communicate a set of professional skills and tdgoer particular job-related

functions” (para. 1).

According to Lorenzo, touristic service providersol the importance of English
language and the advantages that it can give théimey might communicate in
this language. They are awareness that they neesktthis language for their job

with the goal to permit to get the overcoming iartem area.

An ESP program is therefore built on an assessment of purposes and needs and
the functions for which English is required. In ESP, it is a needs analysis that
determines which language skills are most neededhbylearners, and the
syllabus is designed accordingly. An ESP programghtn for example,
emphasize the development of reading skills in esttsl who are preparing for
graduate work in business administration; or ithmhigromote the development of
spoken skills in students who are studying Engilistorder to become tourist
guides. According to this, the touristic serviceypders need to get listening and

speaking skills to get communication in Englishgaage.



2.2.2.2 Absolute characteristics and variable charderistics of ESP.

Strevens (1988) makes a distinction between aleschdracteristics and variable

characteristics of ESP. The absolute charactesiafie that ESP courses are:

[

Designed to meet the specific needs of the learner;
L+ Related in content to particular disciplines orwgations;
+ Centered on language specific to those disciplimescupations;

+« In contrast to General English.
The variable characteristics are that courses may:

Be restricted in the skills to be learned;

+‘
+ Not be taught according to a particular methodology

Robinson (1991) also suggests two absolute criteridefining ESP courses. The
first is that ESP programs are normally goal-oeentThe second is that they
derive from a needs analysis. The needs analydisstgite as accurately as

possible what the learners will have to do wherakpe the language.

2.2.2.3 Objectives in Teaching ESP

The main aims of the teaching and learning process enable the learners to
acquire information in its general sense. Concegr@8P Basturkmen (2006: 133)
states the existence of five broad objectives, Wwihie also applied to ELP, on

which specific teaching process is based and shmil@ached.

2.2.2.4 Approaches to ESP

English specific purposes (ESP) might use someoagpes in order to get the
knowledge in listening and speaking skills. Theldwing approaches are

mentioned now:



Skills-Based Approach

Skills-Based Approach is a methodology centeredhendevelopment of a skill
set throughout a lifetime. There are ways users araate their own ‘learning
plans’ within the application. It is possible to mpe traditional learning programs

with newer ones based on acquiring skill compet=snci

Material developers take the skills priorities loé tstudents into account to create
appropriate ESP teaching materials. In Keith Mofsof&977: 13-14) words, ESP
learners are required to use ESP materials whicplaymthe same skills and

strategies as would be required in the target tsitua
Discourse Analysis Approach

The Discourse-Analysis Approach has tended to aurete on “how sentences
are used in the performance of acts of communicaaod to generate materials

based on functions.
Fred Chambers defines the latter as follows:

“By the language | mean the language of the tamgetation. Thus, Needs
Analysis should be concerned primarily with theabishment of communicative
needs and their realizations, resulting from anyaraof the communication in
the Target Situation — what | will refer to fromwoon as Target Situation
Analysis” (TSA) (1980: 29-30).

The conception of pedagogic Needs Analysis camsetooff Target—Situation
Needs Analysis. The forms of Needs Analysis shda@dseen as complementing
Target- Situation Needs Analysis, rather than beitigrnatives. This includes

three types of analyses:
a. Deficiency Analysis;
b. Strategy Analysis; and,

c. Means Analysis.



Deficiency Analysis gives information about whae flearners’ learning needs are
i.e., and in which of their target-situation nedus learners are lacking or feel that
they lacking. This view of needs analysis gains motmm when one considers
the point that the question of priorities is igrobfgy standard needs analysis. In
discussing learners’ perceptions of their needsicidacy analysis takes into

account ‘lacks’ and ‘wants’, as well as objectiwds of the learners (1982).

Strategy Analysis seeks to establish how the leamésh to learn rather than
what they need to learn. By investigating the leshpreferred learning styles
and strategies, the Strategy Analysis providestu of the learner’s conception

of learning.

Means Analysis, on the other hand, investigatesigely those considerations
that John Munby excluded. These relate to the ditunzd environment in which
the ESP course is to take place (1989: 79-90).

Learning centered approach

Hutchinson and Water (1987: 14) emphasize on thgoitance of a learning
approach that is more effective to ESP unlike thditional trends which focus on
what people usually do with the language. They atate that everything within
the teaching environment should aim at helpingieer meet goals by using their
own learning strategies; learners have to be iraiw the making of curricula

from the beginning.
Communicative Approach

The recent approach that emerges from the conckmuthenticity in the
development of ESP is that of Communicative Apphoatoday most of ESP
programs focus on developing communicative competém specific fields such

as aviation, business, tourism, technology etc.

The communicative approach is a philosophy, whigHocused on obtaining
communicative competence, that is, learners shachéve to get skills (speaking

and listening) that permit to communicate with Esigspeakers in any real



situation in order to give them a god services. didson (1989), believe that
learners need knowledge of the language as welthasability to use this

knowledge in real-life situations.

Communicative approach has been designed "to proMielrners with
opportunities for communicating in the second lagg! (Ellis, 1993, p. 91).it is
the chance to interact to get the goal of commuivieaapproach is to develop

what Hymes (1972) referred to as communicative @isnre.

Hymes’ theory of communicative competence was anitiein of what a speaker
needs to know in order to be communicatively compein a speech community.
In addition, Hymes held that linguistic theory neddo be seen as part of a more
general theory incorporating communication and urelt In other words,
communicative competence considers language ad aged for communication.
Not only does this competence aim to focus on thesldpment of four language

skills, but it also depends on the correlation leetwthe skills.

A central aspect in Communicative Language Teachsgcommunicative
competence. Hymes defines competence as what kespeseds to know in order
to be communicatively competent in a speech comtywiiihis includes both
knowledge and ability for language use. In his bdaaching Language as
Communication (1978) (quoted in Richards, Rodge®861 71) Widdowson
presented a view of the relationship between listigii systems and their

communicative values in text and discourse.

2.2.2 COMMUNICATIVE COMPETENCE

According to Pulido (2004) “it is the ability ofi¢ learner to learn a language to
express, interpret and negotiate sociocultural meann the interaction between
two or more persons or between a person and arooratitten texts, so that the
communication process is efficient and is qualifieg appropriate modes of

actions”.



According to Jack C. Richards “communicative corepet is an important
dimension of language learning, it is clearly nibttlzat is involved in learning a
language since one can master the rules of senfermpation in a language and
still not be very successful at being able to use language for meaningful

communication.

Andrew Cohen “Adult learners may have a keen sehgest what it is they may
need to commit to memory and what they can leavede automatized language

learning, often referred to as acquisition.

“Communicative competence is the ability to useglsage to convey and
interpret meaning” by Hymes (1972). Communicativenpetence suggests an
adequate level of communication skills to functwithin the environment; it does
not imply total master of the art of communicatidfaiman, Frohlich, Stern and
Todesco (1978) have argued that total mastery lainguage is rarely, if ever
achieved, even by native speakers.

it was later divided by Canale and Swain (19809 ifttur separate components:
grammatical competence (which relates to the le@nknowledge of the

vocabulary, phonology and rules of the languagesgodirse competence (which
relates to the learner’'s ability to connect utteeminto a meaningful whole),
sociolinguistic competence (which relates to thterer’s ability to use language
appropriately) and strategic competence (whichtesldao a learner’'s ability to

employ strategies to compensate for imperfect kadge).

Littlewood (1981) stresses the need to give learegtensive opportunities to use
the target language for real communicative purposed believes that the ability
to communicate effectively is more important tharf@ct mastery. So, tourism
service providers can receive an ESP design farstouwith certain situations to

get opportunities to them to get the listening spelaking skills.



2.2.3 LISTENING AND SPEAKING SKILLS

Chamot (1981) argued "To develop classroom speakkilds, children need
opportunities to participate in small group discoissto present oral reports, and

to respond adequately to teacher questioning..."

"The skills of listening comprehension and pronation are interdependent. If
they cannot hear well, they are cut off from largpalf they cannot be
understood easily, they are cut off from conveasatvith native speakers." For

this reason is important to get a good level irakpegy skill in English language.

2.2.4 WHAT IS STRATEGY?

A strategy is a set of proceduresmed at a specific objective: meaningful
learning, It is conscious and intentional, requiptenning and execution control

and select resources and techniques.

A strategy is focused to the application of thesmedures to get a specific goal,
in many aspects; it can be in Education, in theistiy, etc. In the case of this
project: the learning of English language throubk application of learning
Interactive strategies that permit the communicatietween tourism service

providers and English speaking people.

2.2.4.1 Kind of strategies
The strategies can be: of teaching and of learning.

+ Teaching strategies are experiences or conditisaisthe teacher creates
to bring on the student’s learning.

+ Learning strategies are procedures (set of actibas)he learners get and
use in an intentional way to learn significantlydam®solve problems and

academic demand.



This proposal is going to use learning strategiegm@cedures to get learners
acquire the communicative competence in listenimd) speaking skills in English

language.

2.2.4.2 Theories of foreign language learning stragies

There are some definitions about language leastiragegies:

Tarone (1983) defined learning strategies of sedanduage as “an intention for
developing the linguistic and socio- linguistic quetence in a target language to

incorporate it in inter-lingual competence”.

For Rubin (1987), the learning strategies are t8ti@s that contribute to the
development of the language system that the leguconstruct and affect directly

the learning.

O'Malley and Chamot (1990) define the strategiss“®pecial thoughts or
behaviors that the people use to help themselvappoopriate, learn or hold new

information.

Finally, Rebecca Oxford mentions language learrsirgtegies as: “specific
actions, behaviours, steps, or techniques thaestadoften intentionally) use to
improve their progress in developing L2 skills. $hestrategies can facilitate the
internalization, storage, retrieval, or use of tiesv language. Strategies are tools
for the self-directed involvement necessary fored@ping communicative ability.
(Oxford, 1992/1993, p. 18)

According to the Rebecca Oxford's definition, tlearhing strategies have to
develop in learners the communicative competen@esafcond language, so these
strategies are given for learners for getting divacole and responsibility in the
learning of a second language. (Oxford, 1990) @sflanguage learning strategies
as “specific actions taken by the learner to madaring easier, faster, more
enjoyable, more self-directed, more effective, andre transferable to new

situations” (p. 8).



2.2.4.3 Foreign and second language learning strafies

According to Macintyre (1994) establish that “onfetlwe more fertile areas of
research in the learning of language, in recentsyéa the topic of language

learning strategies”.

There has also been a suggestion that there issifivporelationship between
Language Learning Strategies and communicative etenpe (Stern, 1992;
Lessard- Clouston, 1997 and Oxford, 1990).

2.2.4.4 General features of language learning stregies

The general features of language learning stragegecording to Oxford, are the
following (1990:9-13):

1. Contribute to the main go@lommunicative competenceFor example,

cognitive strategies help learners to regulater t@gnition and to focus, plan and
evaluate their progress. Affective strategies dmgvelself-confidence and
perseverance needed to become involved in langleageing situations. Social

strategies increase interaction and empathy in aamwation.

2. Allow learners to become more self-directegarners do not need to have
the teacher around to guide them all the time. Tdneytrained to rely more on
themselves and be more responsible for their legrithey are expected to gain

more confidence, involvement and proficiency.

3. Expand the role of teachers. The traditioakes of teachers as authority
figures, managers and directors of learning, legdmmtrollers and evaluators are
changed into a new direction to leave space to wa t@acher who acts as

facilitator, helper, guide, consultant, adviser anecommunicator.

4, Are problem-oriented. Learning strategiestaols which are used because

there’s a problem to solve, a task to accomplshpbjective to meet



5. Are specific actions taken by the learnkeesarning strategies are specific
actions or behaviors accomplished by the studemtenhance their learning.
Examples of these actions are: taking notes, pt@nfor a language task, self-

evaluating, etc.

6. Involve many aspects of the learner, nat flne cognitive. Learning
strategies are not restricted to cognitive fundionThey also include
metacognitive functions like planning, evaluatirgnd arranging one’s own

learning, and emotional and affective functionsvat.

7. Support learning both directly and indinecSome Learning strategies
involve direct learning, but others like metacoiyeit social or affective strategies

have an indirect effect.

8. Are not always observable. Some Learnirgfesgies are not observable to
the human eye. For example, the act of making rmessociations cannot be
seen. So, we need the learner's cooperation tooexpihe non-observable

Learning strategies.

9. Are often conscious. Learning strategiesadten conscious, but as Oxford
suggests, after a certain amount of practice ardhey may act in an automatic

or subconscious way.

10. Can be taught. Another important hypothesiétedt by Oxford is that
Learning strategies are easy to teach and modibug/n strategy training. This
training is most effective when students learn vaimgl when specific strategies
are important, how to use these strategies and toowansfer them to new

situations.

11. Are flexible. Learning strategies are not alsvdound in predictable
sequences. There is a great deal of individuafitthe way learners choose,

combine and sequence strategies.



12. Are influenced by a variety of factors. Margctors affect the choice of
strategies: degree of awareness, stage of leat@agher expectations, age, sex,

general learning style, personality traits, motvatevel, etc.

2.2.4.5 CONTENT OF LEARNING STRATEGIES

Griffiths (2008) mention that two approaches arergfore recommended to

counter the criticisms levelled at the use of ptisteng instruments:

» adaptation according to the needs of the particldarners, situations,

goals and research purpose; and

» construction of a new instrument specifically desig to accommodate

the unique characteristics of the situated targgtarch population.

2.2.4.6 CATEGORIZATION OF LANGUAGE STRATEGIES

Oxford (1990) refined the categories to eliminatertap and encourage greater
theoretical cohesion, resulting in four strategyegaries: cognitive, affective,
sociocultural-interactive. This proposal is goimgfocus in cognitive, affective
and sociocultural strategies, so it is properhapply on the resource to get direct

action with the material.

2.2.5 COGNITIVE STRATEGIES

Cognitive strategies involve interacting with theaterial to be learned,
manipulating the material mentally or physically,applying a specific technique

to a learning task.

People can use this kind of strategies in a codesgn for tourism because they

might interact directly with this resource as aniaf getting the knowledge.



2.2.5.1 Kind of cognitive strategies

This kind of strategies involves interacting andenals to be learned:

1.
2.

Imagery. Learners listen to the sound to relaté wie needs.

Repeating: Imitating a language model, includingroyractice and silent
rehearsal. The listening carefully and repeat mredini words and phrases
to yourself.

Recognizing: the use of patterns or formulas Igteetings can help
learners to get communicative competence.

Practicing: the participation in a real situationwhich learners can apply
their language in a natural way and the constartigticing might help to
get listening and speaking fluency.

Grouping: Ordering, classifying or labeling maténsed in a language
task based on common attributes. Activities foogigin the development
of grouping can vary from simple activities - whégarners are given a set
of words from various topics and their task is th fhese words to certain
categories.

Deduction/ induction: Consciously applying learned self- developed
rules to produce or understand the target language.

Substitution: selecting alternative approachessesViplan or different
words or phrases to accomplish a language task.

Elaboration: relating new information to prior kniewige. This strategy
guides learners to make connections which mighpdrsonally relevant
for them, e.g. based on their prior knowledge gregience, or it might be
an original solution to a problem.

Translation: rendering ideas from one languagenotleer in a certain

manner.



2.2.5.2 Affective and social cultural strategies

Learning strategies involve interacting with amstiperson to assist learning or

using affective control to assist a learning task.

+ Questioning for clarification: Asking for explanati, verification,
rephrasing or examples about the material; askorgcfarification or

verification about the task.

|1l—-

Cooperation: working together with peers to solvebfem, information,
check the learning task, model a language activitie get feedback on

oral or listening performance.

#

Self-task: reducing anxiety by using mental techegthat make one feel

competent to do learning task.

"

Self-reinforcement: providing personal motivationp &rranging rewards
for one when a language learning activity has begigcessfully

completed.

2.2.6 The importance of tourism to a Destination'&€conomy

Tourism is one of the most complex industries ia thorld, involving, in its
activity, the entire society. At the same time,riem reflects society as a whole
and can be considered a defining component of modeilization. (lonescu,
2000)

Tourism represents, in the context of contemporerylization, through its
content and its role, a distinct area of activiand a segment of essential
importance in the economic and social life of thajorty of countries in the

world.
2.2.6.1 Benefits of tourism

Economically speaking, the tourist is a goods cor®u and a services
beneficiary. Tourism can support the economic dgwekent of both local

community and the economy of a country, throughmiegs from domestic or



foreign visitors.

A major benefit of tourism in stimulating econongjmwth is represented by the
increase in the number of available jobs in thatighd destination, both directly
and indirectly, within the companies which proveBrvices necessary for tourists.
One of the most visible benefits of tourist actest within a destination is
represented by the jobs involved in the direct astiation of hotels,

restaurants, stores and transportation.

Tourism also boosts the export of local produdtss lestimated that 15-20% of
the total tourist expenditure is spent for gift®tlting, and souvenirs. The extent
to which these products are made in the destinatiea directly affects the local

economy.

2.2.6.2 Touristic service

The touristic service is the set of activities, gthare different among them, but
they are closely related, because they operatedooadinated and harmonious
manner in order to meet the service demands rdigethe socio- economic

composition of a particular tourist flow.
2.2.6.3 Types of services
Accommodation

Location of a facility that provides space for tméght, may also offer

complementary services.
Attractions

It is a crucial element in the tourist motivatianttavel, and generally the influx
of tourists to a places generate related economoiovity such as hotels,

restaurants, receptive agencies that conduct tmaal, businesses, among others;



and development of infrastructure for access angyerent of the touristic

attraction.
Supplementary

Set of services not included in the main activityatt provides tourist
accommodation. Complementary services are thosehwds its name implies,

complement the needs of tourists in any area.
Restaurants

A restaurant is a business in most cases, wherpublkc pays for the food and

drink for consumption on the premises.

The application of this research should be focusethe service of restaurant,

although, it is fundamental to apply the reseancalli touristic service.

2.2.6 English language for tourism

Willy Brantdt, a former German Chancellor commentiéd am selling to you, |
speak your language”. It means that people canowipeehend what someone
else demands if people cannot converse to othgrlg@éo their own terms. This
mentions that English language creates greateresttemong people who need

this language to offer any service.
2.2.6.1 Role of English language for tourism

The role of English language is important for teariindustry as a means to
communicate, negotiate, and execute transactiorth vaurists by tourism

employees. Tourism service providers have the :x@edget communicative
competence about listening and speaking skillsniglieh language in relationship

with the service in restaurants.



2.2.7 PROGRAMS TO DEVELOP INTERACTIVE RESOURCE
2.2.7.1 Visual study.net 2010

Microsoft visual study is an environment of integch development (IDE) to
operative systems Window. It supports multiplesgpam language such as C++,
C#, visual basic. Net, F#, java, Python, Ruby, PHRe web development
environments such ASP.NET MVC, Django.

Visual study provides a dizzying array of editorgntrols, designers and
supporting tools for developing software; it pesnio the developers to create
applications, sites and web applications, so as wetvices in any virtual

environment that support the platform. NET. So gan create applications that it

can communicate between workstations, web sitebjlendevices, consoles.

The interactive resource is made in the first stag#h the application of
programming language called visual study. Net 2@dtich it is possible to made
desk platform, web platform and this use interfatedorm a net friend work
(system). In this proposal the use of a desk giatfis going to be useful for
users, who do not have the possibility to use tké {internet) as a resource to
learn English language. One of the features of sbitware is that this can be
connected directly the database with the applinattorough a database
programming MSQL for OBDC, so, it is possible tannect to the application.
Another feature is that visualstudy.net 2010 affan dynamic environment,
some more dynamic, that is, more events or @stibat it made, for example
the sounds, box text, events can be produceddhn aetion, each time that the

programmer going to the database.

2.2.7.2 MySQL

It is a free version of motor of database, in whith user designs a database. It
can be connected directly with the visualstudy.2610 with the use of a

connecter.net that is all the interfaces are comoated with the database. The



users can make a table: questions bank, vocabufarthe database and

automatically the information appear in the inteefan visual study.net 2010.

2.3 LEGAL BASIS

This research is based in the article 2 about timeiples from the organic law of
inter- cultural education. It is also focused ia tibjectives (3- 4- 10) of “National
Plan of good living regimen” in the 10th about fm®duction of the productive
matrix. It is priority to mention the tittle | ofemeralities, chapter I, and article 4
from the organic law of tourism; which is based tourism. Finally, it was
collected data in “design strategic plan for sumsthie tourism development
Ecuador Plandetour 2020".

Nowadays, the intention of the government of Ecuadoto get students can
communicate in a basic level of English languagthéelemental education, for
that, there are variety of politician norms in arde people can develop the
English skills, although, it is not just studented to learn English language, all
people need to get those skills to develop therenment with citizen formation,
how is pointed out in the organic law of inter- towhl education, before
mentioned. In the same way, in the guideline alblweichange and develop of the
productive matrix, which mention “the citizen issential part, and for that it is
required the development of abilities and skillglifierent leadings axis in where
it is mentioned the TOURISM”.

This change of the productive matrix respond tordgulatory “National Plan of
good living regimen” in the goals (3- 4- 10) wheitecan be summarized
“Improving the quality of provision of care servicén different areas such as
tourism, could be run through the learning of aefon language like English
language under international standards to boostistauas a priority sector
through generation of technical capabilities withie framework of collective

learning.



The Ecuadorian State should follow the goal of psbng the technic and
professional training of people, who give a seniicéourism area. And it can be
mentioned the goals of Plandetour 2020, is to ertrsgt conditions in order to that
the tourism will be an axis in Ecuadorian econothet looks for improving the

life quality of population and the satisfactiontbé touristic demand.

It is essential to mention that Ecuador is changiedgain conditions in order to
generate goods and services quality. such changingontemplated in the
productive matrix, which is the set of interactiammong the different actors of
the society that use the resources that are algilaimd the objective is to
generate production process. In the process areided the products, the

productive process and social relations resultiomfthese process.

Ecuador has taken importance to the social actus the productivity, as a
fundamental axis in the generation of innovationgstment, employ, production,
etc. therefore, it has considered applying a nevdyctive matrix focused to the

use of the capacities and the knowledge of the latipuo.

It is true that, the country had had a productiarir before, which was based in
the exploitation of the resources like the petrolebut due to the competence of
another countries and the globalization of the mtetdgy, the country can't

maintain the before productive matrix, so it wasessary to transform it with a
productive matrix based in the diversified prodoitiand services based in the

knowledge economy and diversity.

The project about the transformation of the proghecinatrix has the main axis:
“Promotion of the exploitation of new products, tpararly from the popular
economy or greater added value including fresh pratessed food, apparel,

footwear, Tourism”.



2.6. HYPOTHESIS

The application of Learning Interactive Strategiel improve the competence in
listening and speaking skills of English Languagéhie tourism service providers
in order to communicate with English.

2.7. VARIABLES OF THE STUDY
Dependent Variable:

Tourism service.

Independent Variable:

Learning interactive Strategies.



CHAPTER 1lI
RESEARCH METHODS

3.1RESEARCH DESIGN

The methodology that will be applied is the QuaQuantitative, so it's

fundamental to study groups in a community for #malysis of the behavior,
which will give us a reasonable explanation, as #fe solution to the problem;
similarly carried out the collection of informatioso when there isn’t enough
information and the process is not clear, it iSulg® get this with experience and

so it has a subjective idea about the problem.

This process mentions the collection of informatidiout the level of knowledge
of English from the touristic service providers, avbffer a service from San
Pedro community in Santa Elena Province; in tutowa that the researcher can
analyze the real level and the need of Englishuagg through a survey to the
principal authors (touristic service providers),igvhwill give a real information

about the need of learning English.

Another of the method to use is the deductive- @tite because it is so important
to begin from the particular (effect) until the geal (cause); the problem is the
lacking of resources to get communicative compegen listening and speaking
skills in English language for the touristic seevjaroviders, who offer a service in
San Pedro community in Santa Elena Province (eifexntd its causes are which
through the research is going to resolve this gmoblgiving as a solution: the

application of interactive strategies to get a camitative competence in

listening and speaking skills in English language.

It is considered to apply the historical-logical thmology because it is
paramount to mention and elaborate an researcht afimumation of the San
Pedro Community such as location, geography, gtyaati population who are
dedicated to the tourism, history of the Communitith the objective of apply

Interactive strategies focused to the needs off&aino Community.



3.1.1 LEVEL OR TYPE OF RESEARCH

The type of research will be the field researchijtgmermits to find out the true
necessity of people, who are in San Pedro Commumhgy will give relevant
information about why they can’'t get communicatieenpetence in listening and

speaking skills in English language.

Applied research is going to be used in the apptinaof getting knowledge in the
practice about if the use of learning interactiveategies for getting
communicative competence in listening and speakkills in English language
for tourism will give the alternative to developethservice in San Pedro

community.

Descriptive research is going to be useful, becélusalescription of data about
the possible causes of the lacking of resourceleéoning English language, so it

will give the right answers and the correct solutid the problematic.

The getting information through a simple (Qualitatresearch) is going to permit
to know the needs of the touristic service prowsder San Pedro Community

about the need to get English language.

3.2POPULATION AND SAMPLE

3.2.1 POPULATION

It is important to consider that the populationkowvill give us the information,
are the touristic service providers from San Pdtioommunity, especially people
who attends in restaurants, that is owners, helpads cookers of restaurants
because they have problems when they need to baie service to English
speaking people.

The sample that will be used for this researcthés 40 %, giving a total of 35

people, who wants to help with the applicationhi$ survey.



Chart #1: Population

ORDER DETAILS POPULATION PERCENTAGE

1 Owner of 10 30%
restaurants

2 Helpers of 15 40%
restaurants

3 Cookers in 10 30%
restaurants

TOTAL 35 100%

Source: Research data
Author: Fulton German Ramirez Pozo.

3.3 DATA COLLECTION (METHODS TECHNIQUES AND RESEAR CH
TOOLS)

The instruments that are going to be used for thgét are:

3.3.1 Survey

The survey is necessary to ask some questions dbeutelevant of English

language in tourism area. This survey is focusedkrtow if tourism service

providers in restaurants in San Pedro community iaterested in learning
English, also if they consider the English Languagé be essential as a good
alternative to get listening and speaking skilg thtention is to know if they need
to get some learning strategies of English languagethe result of this survey
will give data about the importance of the useealrhing strategies for English

language.
3.3.2 Interview

Interview will be relevant in the collection of dain order to get the real
importance of English language. People like Managf EMUTURISMO E.P,
and the President of the Asociacion de CabafierosPearo “Playita Linda”,
might explain the importance of English languagéhmtouristic services, the real

need of English language in restaurants.



3.3.3 DATA COLLECTION PLAN
The data collection plan was done according tosiinweys and interviews, for

teacher and the students.

Chart 2: Data Collection Plan

BASIC QUESTIONS

EXPLANATION

What for?

To learn the level of English languageervers in tourism area.

To learn the real need of English language.

What people?

touristic service providers from SadrB Community, Manage
of EMUTURISMO E.P.

A

=

What aspects about?

To achieve the appropriatelisErignguage for tourism area.
The getting of communicative competence in listgniand

speaking skill in English language.

Who? Undergraduate: Fulton German Ramirez Pozo.

Whom? Survey to 15 touristic service providers éstaurants from Sa
Pedro Community.
Interview to the manager of EMUTURISMO E.P.

When? February 4, 2017.

Where? San Pedro community in Santa Elena Province.

How much time?

Once times to month

How?

Individual application of survey.

What data collection?

Survey given to touristiovgrr providers in restaurants from S

Pedro Community.

What with?

Questions about the problem.

an

Source: Research data.

Author: Fulton German Ramirez Pozo.



3.3.4 DATA PROCESSING PLAN
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3.4 DATA ANALYSIS (QUALITATIVE AND QUANTITATIVE)
QUESTIONS AND ELECTION OF ALTERNATIVES
1- According to your opinion, how is considered théouristic service offered

to speaking English people?

Chart # 4: TOURISTIC SERVICE

ALTERNATIVES |FREQUENCY %
VERY
IMPORTANT 15 100%
IMPORTANT 0 0%
ALMOST
IMPORTANT 0 0%
NOTHING
IMPORTANT 0 0%
TOTAL 100%

Source: Asociacion de CabafsrPlayita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC # 1

TOURISTIC SERVICE

100% -
80% -
60% -
40% -
20% -

0% ‘

%

R\ \

0 | 0 ‘ 0 TOTAL ‘

ALMOST NOTHING IMPORTANT

IMPORTANT

VERY
IMPORTANT

IMPORTANT

Source of information: Tourist service providers from San Pedro Community
Author: Fulton Ramirez Pozo.

Analysis: The 15 Tourist service providers from San Pedsm@unity are totally
agree in a 100% about that the touristic serviceeiry important for speaking

English people.



2. - How is your communication in English languageavith speaking English

people?

Chart # 5: THE COMMUNICATION

ALTERNATIVES FREQUENCY | %

High satisfactory 0 0%

Satisfactory 1 10%

Few satisfactory 5 30 %

Nothing satisfactory 9 60 %
TOTAL % 100%

Source: Asociacion de Cabafieros Playita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC # 2

THE COMMUNICATION

100% -
80% -
60%
40% -

A
20% -
-y | i I

0% |

0%

1 ‘ 5 ‘ 9 | TOTAL %

High
satisfactory

Few
satisfactory

Satisfactory

Nothing satisfactory ‘

Source of information: Tourist service providers from San Pedro Community
Prepared by: Fulton Ramirez Pozo.

Analysis: Tourism service providers from San Pedro Comnyuihiink in a 60 %
that their communication in English language ishimay satisfactory, 30 % is few
satisfactory because they do not know any vocapuaphrases in this language,

and 10 % is satisfactory because they have begrcaurse.



3. - How do you consider the use of English languagerfa good service to

speaking English people in your activity?

Chart # 6: the service using English language

ALTERNATIVES |FREQUENCY %
Very necessary 12 80 %
necessary 3 20%
Few necessary 0 0%
Nothing necessary 0 0%
TOTAL % 100%

Source: Asociacion de CabafisrBlayita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC # 3

the service using English language

100% -

80% -

60% -

40% -

0%

<—=
el LD
3

Source of information: Tourist service providers from San Pedro Community

Prepared by: Fulton Ramirez Pozo.

Analysis: Tourism service providers from San Pedro Commuthityk in a 80 %
that is very necessary the use of English langfiaga good service to speaking

English people in their activity, and in a 20 %i&ed that is necessary because

the place is visited for this kind of people.
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4. - Do you consider indispensable the use of Hislp language for the
touristic service in your community?

Chart # 7: English language in touristic service

ALTERNATIVES FREQUENCY | %

Very indispensable 14 97%

Indispensable 1 3%

Less indispensable 0 0%

Nothing indispensable 0 0%
TOTAL % 100%

SourceAsociacion de Cabafieros Playita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC # 4

English language in touristic service

100% -

80% -

60% -

%
%

40% —/ 0%
¥

20% -

—F e . @
1

0%

14 0 0 TOTAL %

Less
indispensable

Very
indispensable

Indispensable Nothing indispensable

Source of information: Tourist service providers from San Pedro Community

Author: Fulton Ramirez Pozo.

Analysis: the percentages of this question are optimal ferpgioposal, because
the 97 % of Tourist service providers from San Bedommunity think that is
very indispensable the use of English languagetHertouristic service in your
community. The 3 % of Tourist service providerd tbout that the English
language is indispensable. Other options do nat feworable percentages.



5. - have you done practical courses in English langge before?

Chart # 8: language practice

ALTERNATIVES | FREQUENCY %

Yes 7 45%

No 8 55%
TOTAL % 100%

Source: Asociacion de CabafisrBlayita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC #5

Language Practice
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Source of information: Tourist service providers from San Pedro Community

Author: Fulton Ramirez Pozo.

Analysis: Touristic service providers from San Pedro Comnyumiention in a 45
% that they have had the possibility to do a pecattcourse in English language
while the other 55 % of touristic service providé@ve not done any practical

course.



6. - Do you know about any English vocabulary or pfases of tourism?

Chart # 9: Knowledge level of English

much 0 0%
few 3 20%
Very few 6 40%
nothing 6 40%
TOTAL % 100%

SourceAsociacion de Cabafieros Playita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC # 6

Knowledge level of English

100% -

80% -

60% -

40% %
20% — -

_—

0 3 6

0%

6 | TOTAL % |

much few Very few nothing

Source of information: Tourist service providers from San Pedro Community

Author: Fulton Ramirez Pozo.

Analysis: Tourist service providers have expressed that #0% they do not
know about English language, in a 40 % they knovy ¥ew about this language
and the 20% know few.



7. — How do you consider the possibility of gettingertain competence to
communicate with English speaker people and so giwe good service to
this kind of people?

Chart # 10: communicative competence

ALTERNATIVES | FREQUENCY %
Highly posible 5 30 %
Posible 9 60 %
Less posible 1 10 %
Nothing posible 0 %
TOTAL 100%

Source: Asociacion de CabafisrBlayita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC #7

communicative competence

100% -
80%
60% -

40% .
(]
20% '
0% | 4 | 2 | I
(]
5 ‘ 9 ‘ 1 ‘ 0 | TOTAL ‘
Highly | possible Less Nothing possible
possible possible

Source of information: Tourist service providers from San Pedro Community

Author: Fulton Ramirez Pozo.

Analysis: Tourist service providers from San Pedro Commuodwgsider highly
possible that they can get English language in %o,26ther tourist service
providers consider possible to get it in a 60% &y are not sure because they

think that they have less possibility to get Erglsnguage.



8. — Would you like to communicate in English langage, that is, can listen

and speak with English speaking clients in the reatrant in a basic level?

Chart # 11: the communication in English language

ALTERNATIVES | FREQUENCY %

Yes 15 100%

No 0 0%
TOTAL % 100%

Source: Asociacion de Cabarieros Playita Linda
Author: Fulton Ramirez Pozo.

GRAPHIC # 8
The Communication in English
Language
100% -
80% %
60% -/
40% ‘/ 0%
20% 1 A
0% :
15 0 TOTAL
Yes No

Source of information: Tourist service providers from San Pedro Community

Author: Fulton Ramirez Pozo.

Analysis: Tourist service providers from San Pedro Commumil} like to
communicate in English language with English spegkpeople because they
might transmit any information about their businddse percentage is 100%.



9. — Do you consider that you need the practice cme design in English

language in a basic level focused in tourism area?

Chart # 12: course design

ALTERNATIVES | FREQUENCY %

Yes 15 100 %

No 0 0%
TOTAL % 100 %

SourceAsociacion de Cabafieros Playita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC # 9

Course Design

100% -+

80% -

60% -

0%

40% -

RN N\

20% -

15 0 TOTAL %

0%

Yes No

Source of information: Tourist service providers from San Pedro Community

Author: Fulton Ramirez Pozo.

Analysis: Tourist service providers from San Pedro Communiiysider that
they need a practice course design in English laggun a basic level focused in
tourism area because their community can attractyrpaople including English
speaking people for some positive aspect of SamoPdthey say that they have

parapente, foods, beach, etc.



10. - Would you like to take with a resource that prmit you practice English
language in a constant way according to the needs your job?

Chart # 13: English resource

ALTERNATIVES | FREQUENCY %

Very important 15 100 %

Important 0 0 %
TOTAL % 100 %

Source: Asociacion de CabaferBlayita Linda
Author:Fulton Ramirez Pozo.

GRAPHIC # 10

English Resource

100% -

80% -

60% -

40% - e

20% -

AN

15 0 TOTAL %

0%

Yes No

Source of information: Tourist service providers from San Pedro Community

Author: Fulton Ramirez Pozo.

Analysis: The acquisition of English language can be possfhieurist service
providers from San Pedro Community could practioastantly using learning

strategies according to the needs of them, thatrssource about the restaurant.



4.4 CONCLUSIONS AND RECOMMENDATIONS.
4.4.1 CONCLUSIONS

According with the result of this survey, it is eesary to explain the conclusions
whose objective is to give notions about what theistic servers need to develop

the potential in San Pedro Community. The conchssigotten in this survey are:

The Tourist service providers think San Pedro comitythas many attractive to
get speaking English people come to this commursty,they mention the

beautiful beach, the extreme sport in which toartsin do camping, they point
out the waterfall, the peace that you can fell §emthe town of San Pedro, the
natural environment that you can appreciate, youloak at animals if you go

into the forest such as howler monkeys, deer. Tie@nother aspect that it is
important to realize: the organization in the tratleey are associated in an
organization in order to get the help for the pulglovernment, which don’t have

until now.

The high percentage point out that the touristiwise given to speaking English
people is little satisfactory, because they thin&ttif they don’t know English
language, they can’t give a satisfactory servicer [Eonsequence the
communication in English language is not excelldérgy try to communicate with
them through the sign language, sometime they dgt’'to sell the product that
they offer for the problem of communication, be@uhe servers don't

understand to speaking English people and viceavers

The tourism service providers think the use of EMhglanguage is so important
for them because they receive in high season (leetvidovember and April)
many speaking English people and they have the toeegimmunicate with them.
This problem is due to the touristic servers havéave the opportunity to do
practice course in English language, few of thema low percentage have done

courses two three years ago. For the followingléwel of English language is



low, they don’'t have notions in this language, whtbey believe it is relevant,

because they want to learn English language.

All touristic servers believe that the applicatiohan interactive resource using
learning strategies will help to them in the acjais of the English language, so
they have the need to learn English, which is famelatal for this project. It can
be possible the application of an interactive reseuTherefore, tourism service

providers think they are motivated to learn English

4.4.2 RECOMMENDATIONS

The following recommendation will give an orientatiabout the projection of
this proposal, whose main goal is to get the learof English language using the
most effective and efficient strategies. For thisis necessary the following

recommendations:

+ It is so fundamental to take into account the reald of learning English
language of servers, who offer a touristic seriic8an Pedro community
through the application of this proposal.

£ It is considerable the searching of interactivatsgies and tactics in order
to achieve a good learning of English languageasidlevel.

+ It will be important to suggest that this proposah be improved for and
in other areas or in other spaces, so the releganéarning English

language.



CHAPTER IV

THE PROPOSAL
4.1 Title

“‘LEARNING INTERACTIVE STRATEGIES TO GET
COMMUNICATIVE COMPETENCE IN LISTENING AND SPEAKING
SKILLS OF ENGLISH LANGUAGE TO TOURISTIC SERVICE
PROVIDERS OF ASOCIACION DE CABANEROS SAN PEDRO
PLAYITA LINDA IN SANTA ELENA PROVINCE, 2017

4.2 Description
4.2.1 Informative data
The proposal project will be implemented at the déiacion de Cabarferos

Playita Linda” located in San Pedro Community, Sdfiena Province.

Executing Institution
“Asociacion de cabarieros Playita linda San Pedro”.

lllustration 1: Asociacién de cabafieros San PedroPlayita Linda”

Author : Fulton German Ramirez Pozo.
Source Asociacién de Cabafieros San Pedro “Playita Linda.

2K



Beneficiaries
Touristic service providers at restaurants

lllustration 2: touristic service providers at restaurants of Asociacién de

Cabafieros San Pedro “Playita Linda”.

Author : Fulton German Ramirez Pozo.
Source Asociacién de cabafieros San Pedro “Playita Linda”

Location

The location to apply the proposal will be in Sad® community, Province of
Santa Elena.

Regimen: Coast.

Proposal Title: Learning Interactive Strategies to get commun¥eatiompetence
in listening and speaking skills of English langeag

Estimated time for execution:
Periodically.

Responsibles

Author: Fulton Ramirez Pozo.

Advisor: Sara Gonzéalez Reyes Msc.
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Feasibility

This proposal is feasible because its applicatias accepted by the president of
the Asociacion, Mister Alfonzo Valero, and it has tsupport of partners to apply
it.

Characteristics of the proposal
This proposal is:

v" Dynamic
v" Interactive

v' Creative

4.2.1.1 PROPOSAL BACKGROUND

The globalization is the main factor for the deyehent of the countries, and it
brings about the application of new tendenciesebthis development, it is not
easy to get it because people need to get effigtategies to achieve the

progress and better opportunities in the currenherd.

The acquisition of a new language is not the exeeph the word globalization;
people try to get a new language because the kdgelef another is fundamental
for the real need that they have, that is, theytdrget business, try to sell any

product to the tourists, who comes to the country.

In South America, there are many countries thatatchave the English language
as a second language or English as a foreign |lgeglecause the learning is not
efficient to get people have an acceptable levd)) @f this language in order to

get a communicative competence in listening andaldpg skills in English

language.

Specially, when Ecuadorian people go out from tigé school, they do not have
the opportunities to practice or apply the knowked§ English language, because

they think the English language is not useful foeit job. Particularly, people



from San Pedro Community have dedicated their ilifethe job, but they
recognize that need to focus in the knowledgerdwa language because they feel

that it is totally important to speak and commutgaaith foreign people.

For this reason it is necessary the implementatfdearning interactive strategies
to get communicative competence in listening andakmg skills in English
language in benefit of learners, who are focusetienEnglish language as a new

tendency in the service in restaurants and sdekielopment of their community.

The “Asociacién de Cabafieros Playita Linda” is agaaization, which purposes
is to give to people a good service in their restais in order to take part in the
development of San Pedro Community, but theredssttuation that they cannot
communicate with English speaking people for thukiteg of knowledge of ways

to get the language.

According to Oxford, “this is essential to the @etidevelopment of the new
language” (1990, p.4). The learner should entero irsituations where
communication takes place as much as possible tmease his or her
communicative proficiency. This research proposesdevelopment of a tourism
course design using learning interactive stratedies get communicative
competence in listening and speaking skills in Ehgllanguage in touristic
service providers in restaurants of Asociacion @dafieros San Pedro Playita

Linda in Santa Elena province, 2017.

4.2.1.2 SIGNIFICANCE
A course design for tourism can contribute to oware the situation of touristic
service providers in respect to the offered sertac&nglish speaking people, so
for that reason to focus the development of listgr@ind speaking skills according

to the needs of them in the environment where dfilgy this service.



The use of learning interactive strategies in tloarse design for tourism is to
make learning easier, faster, more enjoyable, reetedirected, more effective,
and more transferable to new situations in the awbare touristic service

providers work.

The importance of this proposal is that the commafive competence in
listening and speaking will be achieved throughriegwy interactive strategies that
permit to get a basic knowledge (Al) in the useEafjlish language, that is,
touristic service providers have much possibiliteg€ommunicate with a English

speaking people.

This proposal seek the tourism can be developeahimternational way because
the touristic service providers might be readyitedo English speaking people
a good attention with the use of English languasme, the touristic service
providers can speak and understand to English smegkeople in an appropriate

and specific English focused in tourism area.

The course design for tourism will be fundamental the development of the
productive matrix in this area, which is mentiongd the legal parameters,
because learners will be able to develop commur&abmpetence in listening
and speaking skill and so give several serviceSrnglish speaking people such

as: offer a menu in a restaurant, food, informaticansportation, giving, etc.

The significance of this proposal is that thesenies interactive strategies will
do the acquisition of English language more sigaifice, deeper, more productive

and lasted.



4.2.1.3 OBJECTIVES
General Objectives
To get communicative competence in listening apelaking skills in English
language to touristic service providers in San @edrmmunity in Santa Elena

province, 2017".

Specific Objectives

+ To analyze the knowledge about English languagéotmistic service
providers.

+ To look for the better learning strategies to gghmunicative competence
in listening and speaking skills in English langeiag

« To create a course design for tourism, in whichriie® interactive

strategies will be applied.

4.2.2 DESIGN AND DEVELOPMENT OF THE PROPOSAL

DESIGN OF PROPOSAL

Related to the researching this phrase meanshbatdeds of speaking English
language for tourism service providers is fundamlebécause they wants to get
this language for communicating with speaking Estglpeople in order to give a
good service and the need to develop this languagethe development of a
tourism course design is important to ask some topures about the needs of

tourism service providers.

For the development of this course design for smris important to know the
needs of touristic service providers in restaurabisut the English language. For
this reason is necessary to answers the questioekorate this course design

for tourism.



ESP- course design

Question 1.Why do tourism service providers need to get Ehglanguage?

Tourism service providers need to get English |laggubecause they want to
know something of this language in order to comroata with Speaking English
people and so to give a good service in the plaeerevthey consider having a
potential.

Question 2Who is going to be involved in the process?

Tourism service providers, helpers and all peopley work in a tourism area of
restaurants, are going to be involved in the paces

Question 3.Where is the learning take place?

The learning is take place in San Pedro Commuwitych is an important place
in Santa Elena Province.

Question 4.What potential does the place provided?

It has a huge potential because it is wonderfuladsor Speaking English
people, who like the beautiful beach, the restasrare near at the beach, the
environment is fantastic, etc.

Question 5.What limitations does it impose?

The lacking of knowledge of English language islthtation.
Question 6.When is the learning take place?

The learning takes place in a certain time, acogrth the goal.
Question 7.How much time is available?

The time depends of the achievement of this goal.
Question 8.How will it be distributed?

It will be distributed in several topics in whichgoing to be included the learning
interactive strategies.

Question 9.What do tourism service providers need to learn?

Tourism service providers need to learn Specifiglih for tourism according to
the real need in San Pedro Community.



Question 10.What aspects of language will be needed and el be
described?

They need to get a communicative competence eniisty and speaking skills in
English language,

Question 11.What level of proficiency must be achieved?
The level of proficiency must be achieved should\ihe
Question 12.What topics areas will need to be covered?

Tourism services providers need to learn are: gmg®tfoods, common phrases in
tourism area, extreme sports, dishes in restayriagiedients in tourism area.

Question 13.How will the learning be achieved?

The learning will be achieved with the applicatioha tourism English course
design using learning interactive strategies foduse to get communicative
competence.

Question 14.What learning theory will underlie the course?

The learning theory that underlying in this couséhe application of an ESP for
tourism, the learning strategies, communicative petence and listening and
speaking skills.

Question 15.What king of methodology will be employed?

The kings of methodology that will be employed eaoenmunicative approach in
order to get communicative competence, in comwnatbf Skills-Based
Approach as a form of getting listening and spegkskills, therefore it is
fundamental to use Discourse-Analysis Approach,abse the tourism course
design should be according to the needs of toarstrvice providers and the
Learning centered approach, because they needt threir goals in order to use

their own learning strategies.
Importance of ESP- course design

The idea of ESP- course design is to provide tottheistic service providers
from San Pedro community an English course desigridurism in which they
can use learning strategies in order to get comeatine competence in listening

and speaking skills in this language with topicktexl to English for specific



purposes in tourism such as: ingredients, menudsiotransportation, giving
directions, applying learning interactive stratsgieognitive, affective and social

strategies, and so on combination of them as aweto get English language.

In this tourism course design are included differactivities to reinforce the
learning of the contents, these activities showlé&agning interactive strategies
and give some instructions that touristic serviceviglers can use in a daily
activities such as in their job, in their home, arder to get communicative
competence in listening and speaking skills of Ehglanguage. These interactive

resources will be getting for the web site sucmasic, motivational videos, etc.

4.2.2.3 Kind of Learning strategies to apply in thecourse design for tourism.

lllustration 3: Cognitive strategies
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ELABORATION TRANSLATION
Which animals
live on the farm?

cow zebra | horse

o | IR |~

monkey || dolphin [l nooster

lllustration 4: Affective strategies

WACHT A VIDEO LISTENING MUSIC

lllustration 5: Social cultural strategies
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Other of the resource in order to complement tlognams of the tourism course
design is going to necessary to use several ofaictige resources that permit to
achieve the goal. One of the interactive resouriescalled LEARNING
INTERACTIVE STRATEGIES, and it is made with programwhich are
VISUAL STUDY. NET and MySQL, which permit to creatn interactive

environment appropriate for the touristic servicevigers.
4.2.2.4 Development of the interactive resource

The main goal of this interactive resource is tonpement the tourism course
design for the main goal, which is to get the comivative competence in
listening and speaking skills in English language,it permits to use learning
strategies to apply activities according to theriest of the learners.

Every interface in the interactive resource showess activities according to the
learning strategies and with the guide of instructall help to get the
communicative competence in listening and speakkids in English language.
At the beginning the learners are going to neethéoinstructor until they get to
use the learning strategies.

The use of the Interactive Resource

The application of an interactive resource credtadised to complement the
knowledge of tourism service providers in the teowi area in San Pedro
Community in order to get a communicative competandistening and speaking
skills in English language in a basic level is imtpat for giving a good learning
environment.

This interactive resource is showed:

This interactive resource has a first interfacethimfirst picture, it is the interface
of connection to the interactive resource wherenes can income to the
different activities showed in the

i)

software.

llustration # 6 interface of
connection




This is the welcome interface where it
shows the topic which contains each
interface

»
4w

lllustration 7: Welcome interface
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lllustration 8: Learning interactive strategies

The development of learning interactive strategies tourism course design will
be fundamental for the touristic service providersp want to get communicative
competence in listening and speaking skills, besati®e touristic service
providers will practice vocabulary, functions, ineag (cognitive strategies),
motivational activities (affective strategies), @rdction with a foreign people

(social strategies).

4.2.2.5 Impacts

Social impact

The implementation of an interactive resource usictiyities focused in listening

and speaking skill to get the communicative compette Thus learners might
communicate in a basic level in their job with eeign people as a relevant social
aspect.
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Educative impact
The proposal is focused on learners” interest a@tis1 as a main tool to help
learners to learn a certain language to get conmatine language as if they will

be in the school.

4.2.2.6TOPICS OF THE TOURISM COURSE DESIGN

Chart 14: Topics of the tourism course design

TOPICS OF THE TOURISM COURSE
DESIGN

4 Greetings in English language

v Cookware

4 Fruits and vegetables

v Foods

v Days of the week

v Activities on vacation

v Common questions and answers in tourism

area




4.2.2.7 Developed activities used in Tourism Courd@esign

ACTIVITY # 1 GREETINGS

Greetings in

English

Saludos en ingles

vo-«@»o:
lllustration 9: Greetings

Objective: touristic service providers can use common phrasddnteract in a
simple way with speaking English people using tlesthcommon greetings in
English language.

Learning strategies

Learners need to listen to the video about thetigigeforimagery in their mind
about the previous knowledge. (They need to close eyes).

Learners need telaborate a relation between the prior knowledge with the
phrases that they are going to use.

Learners should listen and malepetition about the greetings.

Learners need to understand the new words usingréimslation of English
greetings if it is necessary.

Learners need to do grouping activity using the phrases according to their
perspective.

Learners should makededuction about the use of these phrases.

Learners will see theideo about greetingsn order to motivate and get the
communicative competence.

Learners need to makeCaoperation activity in group with each of participants.



@hashscrap com

Hello good morning. How is going?
Hi, how are you?
§0, 50
I'm fine, thanks.
I'm not so good

Please fake a seat.

_—

[llustration 10: Elaboration



ACTIVITY # 2 COOKWARE

= - oliEd
/ \ < % %
Fork Knife Cooking Pot Plate
Cudrala _Tenedor Cuch/llo Olla Plato
—_——

ﬁ_emyatar

| Refrigerador

Micro wave \

Micro ondas

Instructions

Rolling Pin

llustration 11: interactive resource. Cookware

OBJECTIVE: touristic service providers can relate with coolkevaocabulary
and interact with partners in restaurants usingigm¢anguage.

LEARNING STRATEGIES

Cognitive strategies:Translation, repetition, grouping and deductiowltiction.
Affective strategies:video about cookware.

Social interactive strategiesguestions for clarificationCooperation.
Material: Infocus, Computer, speakers, flashcards.

Time: 3 hours

Procedure:

Learners see the interface about cookware topigrder to relate the target
knowledge with their experiendelaboration).

Learners need ttranslate the English vocabulary to Spanish in order totbet
meaning of words.

Learners should listen and makepetition about the vocabulary in order to
imitate a model language.

Learners should answer a quest{deduction). How do you sayBLENDER”

in Spanish.



Learners listen to the same question in Englisigdage(RECOGNIZING) in
order to recognize the words.

Learners should practice the question and answegraup (questions for
clarification).

Interactive Dialogue:

The instructor gives to learners a little dialogaed flashcards to awake the
practice in English languadpracticing).

Learners should elaborate their own answers usiaglifferent flashcards about
cookware. In the first time the flashcards are fdogvn to motivate learners
(elaboration).

Learners watch the video about cookwgfective strategy) and make
activities.

Learners need to practice in cooperation with gastftooperation).



ACTIVITY # 3 VEGETABLES AND FRUITS

Vegeteables

lllustration 12: interactive resource vegetables aa fruits

Objective: Touristic service providers will apply vegetablesldruits vocabulary
in their daily activities.

LEARNING STRATEGIES

Cognitive strategies:representation imagery, grouping,

Affective strategies:video about fruits.

Social cultural strategies:cooperation

Material: Infocus, Computer, speakers, flashcard, vegetalddruits.

Time: 2 hours

PROCEDURES:

Instructor asks some question about vegetablefraitslin a general way in

order to introduce the topic. This topic is goindge development through the
interactive resource.

Learners have to listen to the pronunciation ofetables and fruits vocabulary in
the interfaces, then repeat many times until youretate with thenfrepeating).

Learners classify the words of the vocabulary atiogr to the respective
category: vegetables or frui{€&srouping)

& g

tomato
watermelon apple

radish



The interface will permit to classify the vegetabénd fruits according to the
criteria of each one listening sounds and helpiniggtructor in the process.

“ o -

lllustration 14: Vegetables and fruits classificaton

In this interface, learners need to listen to thensls of vegetables and fruits, and
then they are going to point out what is the cdrpscture (deduction).

Illustration 15: deduction



The application o¥ideo about fruits as affective strategies will motivégarners
to pay attention for getting the communicative cetepce.

a = (=

Illustration 16: video about fruits

The activity of Cooperation will give to learnehetconfidence to interact doing a
guestion and the answer.

lllustration 17: Cooperative strategies



USING PRESENT TENSE

lllustration 18: Present tense

OBJECTIVE: learners will be able to ask in present tenseriifm people like
something.

Material: Infocus, Computer, speakers.

Time: 4 hours

LEARNING STRATEGIES:

Cognitive strategies: ACTIVATING KNOWLEDGE

Affective strategies: guessing

Social cultural strategies: Cooperation

Do you like carrot? Do you like broccoli? Do youike
lettuce? . B

Yes, | do. p—— Yes, I do. > Yes, 1 dO.  lettuce

No, | don't. No, | don't. No, | don’t

Does he like carrot? Does she like broccoli? Dobs like
lettuce?

Yes, he does. Yes, she does. Yes, he does.

No, he doesn’t. No, she doesn’t. No, he doesn’t.

2K



Learners need to listen to the pronunciation afi@stjon and its answer, repeat
many times until you can relate with them.

Learners need to listen to the question with itssgale answer in affirmative or
negative form doing a click on the picture.

Instructor plays guessing with learners relatertidsd and vegetables, they should
deduce the fruits and vegetables.

lllustration 19: Guessing

Learnerspractice with a partner or in group the questiorih waffirmative and
negative answers in order to give fluency in Ergllanguage(cooperative
strategy).

Do you like broccoli? Do you like apple?

Yes, | do No, I don’t

Learners ask questions to a partner and the pasim&wver immediately in an
affirmative or in a negative.

Each learner gives an opinion about the pronuiociaand the fluency of his or
her partner.

2K



ACTIVITY # 4 FOODS

E Y

stuffed in sauce grilled marinated

Bread Eges

poached mashed baked pan-fried
= l! ii Rice Chips / French fries
- -
fried pickled smoked deep-fried
& Ve
N \
ﬁ 1 ‘

in syrup dressed steamed cured

Illustration 20: foods

Objective: touristic service providers can relate with fooadaboulary and
interact with partners in restaurants using Endasiguage.

Learning strategies

Cognitive strategies:Translation, repetition, grouping and deductiowliction.
Affective strategies:video about food.

Social interactive strategiesguestions for clarificationCooperation.
Material: Infocus, Computer, speakers, flashcards.

Time: 3 hours

Preparation: learners should follow the procedures.

Procedure:

Learners see the interface about food topic, irmotal relate the target knowledge
with their experiencéelaboration).

2K



Learners need ttranslate the English vocabulary to Spanish in order totbet
meaning of words.

Learners should listen and makepetition about the vocabulary in order to
imitate a model language.

Learners should answer a questigeduction). How do you say‘cheese” in
Spanish.

Learners listen to the same question in Englisigdage(RECOGNIZING) in
order to recognize the words.

Learners should practice the question and answegraup (questions for
clarification).

Interactive Dialogue:

The instructor gives to learners a little dialogaed flashcards to awake the
practice in English languadpracticing).

Learners should elaborate their own answers usiaglifferent flashcards about
foods. In the first time the flashcards are facewvmloto motivate learners
(elaboration).

Learners watch the video about foddffective strategy).

Learners need to practice in cooperation with gastiftooperation).



Topic #5 DAYS ON THE WEEK

SUN DAY MO! DAY -THU! SDAY
WEN! SDAY _TUE:DAY -FRIAY
SATL RDAY

lllustration 21: days on the week

Objective: touristic service providers will mention the daystbhe week and
interact with partners in restaurants doing questissing English language.

Learning strategies

Cognitive strategies:Translation, repetition, grouping and deductionluiction.
Affective strategies:video about cookware.

Social interactive strategiesguestions for clarificationCooperation.
Material: Infocus, Computer, speakers, flashcards.

Time: 3 hours

Preparation: learners should follow the procedures.

Procedure:

Learners see the interface about cookware topigrder to relate the target
knowledge with their experiendelaboration).

Learners need ttranslate the English vocabulary to Spanish in order totbet
meaning of words.

Learners should listen and makepetition about the vocabulary in order to
imitate a model language.

Learners should answer a quest(deduction). How do you sayBLENDER”
in Spanish.

2K



Learners listen to the same question in Englisigdage(RECOGNIZING) in
order to recognize the words.

Learners should practice the question and answegraup (questions for
clarification).

Interactive Dialogue:

The instructor gives to learners a little dialogaed flashcards to awake the
practice in English languadpracticing).

Learners should elaborate their own answers usiaglifferent flashcards about
cookware. In the first time the flashcards are fdogvn to motivate learners
(elaboration).

Learners watch the video about cookwgkective strategy).

Learners need to practice in cooperation with gastftooperation).



Topic # 6: ACTIVITIES ON VACATION

TRY SOME MEXICAN FOOL BUY SOURVENIRS RENT A CAR

GO SHOPPING

Rl

Instructions

MENI] |

[llustration 22: Activities on vacation

OBJECTIVE: touristic service providers will describe activetien vacation and
interact with partners in restaurants doing questigsing English language.

LEARNING STRATEGIES

Cognitive strategies:Translation, repetition, recognizing, grouping and
deduction/ induction.

Affective strategies:video about cookware.

Social interactive strategiesguestions for clarificationCooperation.
Material: Infocus, Computer, speakers, flashcards.

Time: 3 hours

Preparation: learners should follow the procedures.

Procedure:

Learners relate the Spanish translation of thegghwéth the picture as a previous
knowledge.(elaboration).

Learners listen to the pronunciation in Englishglaage of the phrases, and then
they need tdranslate the English vocabulary to Spanish in order to tiet
meaning of words.

2K



Learners should listen and makepetition about the vocabulary in order to
imitate a model language.

Learners listen to the sound in English langu@®ECOGNIZING) in order to
recognize the phrase.

- - omEm

lllustration 23: recognizing

Learners should practice the question and answegroup (questions for
clarification).

Interactive Dialogue:

The instructor gives to learners a little dialogaed flashcards to awake the
practice in English languadpracticing).

Learners should elaborate their own answers usiaglifferent flashcards about
cookware. In the first time the flashcards are fdosvn to motivate learners
(elaboration).

Learners watch the video about cookwgkective strategy).

Learners need to practice in cooperation with gastftooperation).



lllustration 24: Cooperation



TOPIC # 7 OFFERING A SERVICE AT THE RESTAURANT
= - olEN
4 L - - - L ’“
= m
smﬂi ?JEE RESW RN

- Good morning, sir
) Good morning, welcome to San Pedro Community
- would like to have a table for three people
) Yes, that is OK
) We want to aks from the menu
) Of course, you take it B
- May I take your order? | E l'
R ——. = Please, could you bring me broasted chicken? _ [ E
SR 1 would like to eat fish stew g 23
- - - Iam not sure. What do you recommend? : XX
‘; I I : - I'he roast chicken is good
= ° t__-d)) Do vou have any special? 1 ) \\i -
- - -1 Yes, we do. Itis orange chicken
= - Would you like something to drink? i
- We need soda, please.
) Enjoy vour meal

. - Was every thing Ok?
2 - All were delicious, thankvou i
5 @5 Instructions Full Dialogue 5
| (MENU “

[ ON « i B Cl ~ o .

lllustration 25: Offering a service

Objective: learners will try to talk in English language offeg a service to
foreign people like something at the restaurant.

Material: Infocus, Computer, speakers.

LEARNING STRATEGIES:

Cognitive strategies:deduction, translation, repeating, ordering.

Affective strategies video about service in restaurant.

Socio cultural strategies producing the conversation

Time: 4 hours

Procedure:

1. - Instructor shows learners a video

about offering a service in the restaur

2. -instructor encourages to learners t
listen to the audio in order to relate wit
English language.

Would you hke to drink with your meal, Sir?

lllustration 26: Offering a service video



3. -Instructor asks some questions in Spanish langaaddearners have to
deduct the meanings of phrases in English lang(dapuction strategy).

4. - Learners receive the translation in Spanish ofltakogue, then they listen a
lot time the samé@ranslation strategy).

5. -Learners have to repeat each phrase of the vibdeantention is that learners
can pronounce the phrases corredRepetition strategy).

6. -learners should practice each phrases for 2 minmigtsuctor repeat each
phrase five timegractice strategies).

7. - Learners have to listen each phrase of the \8d, then they have to order
the phrase correctly (ordering strategy).

8. - Learners watch a funny video about Mr. Béaffiective strategy).

9. -Learner work in group preparing a role play of ephhase of the video
(cooperative strategies).



APPLICATION OF THE PROPOSAL IN ASOCIACION DE CABANE ROS
DE SAN PEDRO “PLAYITA LINDA”

ACTIVITY # 2 COOKWARE

Objective: touristic service providers can relate with cooleveocabulary and
interact with partners in restaurants using Endasiguage.

Cognitive strategies: elaboration,Translation, repetition, grouping and
deduction/ induction, substitution.

Affective strategies:video about cookware.

Social interactive strategiesguestions for clarificationCooperation.
Material: Infocus, Computer, speakers, flashcards.

Time: 3 hours

Procedure:

Learners see the interface about cookw.
topic, in order to relate the targe
knowledge  with  their  experienc
(elaboration).

Learners need twanslate the English
vocabulary to Spanish in order to gi
the meaning of words.

lllustration 28: translation strategy

2K



Learners should listen and mak
repetition about the vocabulary ir
order to imitate a model language.

llustration 29: Repetition strategy

Learners should answer a questi
(deduction). How do you say
“BLENDER” in Spanish.

llustration 30: deduction strategy

“,‘i

| '

Learners listen to the same questir
in English language
(RECOGNIZING) in order to
recognize the words.

L
(1 f

lllustration 31: recognizing strategy

2K



Learners should practic
the question and answe_
in group (questions for
clarification).

llustration 32: question for clarification strategy

Interactive Dialogue:

The instructor gives to learners a little dialogaed flashcards to awake the
practice in English languadpracticing).

lllustration 33: practicing strategy



Learners should elaborate their ow
answers using the differen
flashcards about cookware. In tt
first time the flashcards are fac
down to motivate learners
(elaboration).

lllustration 34: elaboration strategy

Touristic service providers ar _

encouraging to use the words eusTITUTION
vocabulary in a question and t =0 | comsns
answer(substitution). .

lllustration 35: substitution strategy

Touristic service providergatch an
interactive video about cookware in
order to motivate to then{affective
strategy).

lllustration 36: affective strategy

2K



Touristic  service  providers
through Cooperation strategy tr
to listen to the question ani
immediately answer it.(Social
cultural strategies).

lllustration 35: Cooperation strategy

4.3 Achievement and results
4.3.1 Achievement
This research has done the following achievements:
4 Touristic service providers have interest to getcammunicative
competence in listening and speaking skills in Ehglanguage.
4+ They are motivated with the English course desigrabse they think that
it is focused according to the needs of them.
4+ They want to learn English language although thay not pronounce
very well in this moment.
4+ They consider that using learning Interactive etyis are good to get
listening and speaking skills, because these gieseare very simple to
practice English language for them.
4 Touristic service providers realize that they miligten and speak English

in a few times.



4.3.2 Results

The participation of 15 Touristic service providéds owners, 8 helpers and 3
cookers of restaurants) in the application of thgliEh course design for tourism
using learning interactive strategies gave as @trassample of 40 % to apply the
proposal. It was necessary to make a survey dbsuEnglish course design:
Questions 1.Can you tell how the experience with the use &f BEnglish course
was?

Answer: Touristic service providers response in08 % that the course was
pleasure, funny and interesting, because they aree in the process.

Question 2.What do you think about this English course desagriourism?
Answer: Touristic service providers think that Hsll course for tourism is
important in a 100% because they need a coursesddcin the needs of their
restaurant.

Question 3.What is your opinion about the use of Interactiearhing strategies
in English language?

Answer: Touristic service providers consider in @ % that these interactive
learning strategies give to learners more oppdigmito get speak English
because these interactive leaning strategies aotiges to learn.

Question 4. Do you consider that it is possible to get a comicative
competence in listening and speaking skills?

Answer: Touristic service providers consider that i$ possible to get
communicative competence in listening and speakkilis because this course
give chance to practice this language constantly.

Question 5. Are you ready to listen and speak Englh language?

Answer: Touristic service providers believe in a 50 % ttiaty are not ready
although they have begun to know vocabulary anég#s in English language,

and they think that they need more course like this



4.4CONCLUSION AND RECOMMENDATIONS.
4.4.1 CONCLUSIONS

* The course design for tourism have awake the isteoetouristic service
providers.

» With this course design for tourism touristic seevproviders have learnt
a lot of vocabularies referent to their job.

* Using learning strategies for motivating learneaigéhimprovement in the
listening and speaking skills of the English larggian a basic level.

* The application of learning strategies give to heas more confidence in
the learning of a language.

* The use of interactive resource in the course delig tourism makes
more dynamic the development of activities.

* The communicative competence of listening and spegagkill is more
lasted.

» The touristic service providers use frequentlyléening strategies to get

communicative competence in listening and speasilts.



4.4.2 RECOMMENDATIONS

The application of English courses for tourism feed in listening and

speaking skill should be developed in the Provioic8anta Elena in order
to get communication in this language.

It should be important to realize the needs of Bhglanguage in each
tourist place of this Province.

It is necessary to follow with the learning intdrae strategies as a new
way to get communicative competence, because tousisrvice providers

need to learn through actions, step, etc.
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4.6 RESOURCES
4.6.1 Institutional

Chart # 16

DESCRIPTION

“Asociacion de Cabafieros San Pedro Playita Linda”.

TOTAL
4.6.2 Human
Chart # 17
DESCRIPTION UNIT COST TOTAL COST
1 SYSTEM $15.00/ da $300.0(
PROGRAMMER
TECHNICIAN
TOTAL $300.00
4.6.3 Material
Chart # 18

DESCRIPTION UNIT COST TOTAL COST
Sheet $4.5( $4.5(
Bounds $25.00 $75.00
Ink $30.00 $60.00
Prints $30.00 $30.00
Copies $10.00 $10.00
Cd’s $0.50 $1.50
Pen $0.30 $0.60
Flash Drive $10.00 $10.00

TOTAL $191.60




4.6.4 Technological

Chart # 19

DESCRIPTION UNIT COST TOTAL COST

Use of Internet $30.00/ month $ 300.00

Laptop $ 700.00 $ 700.00

Camera $250.00 $ 250.00
TOTAL $ 1.250, 00

4.6.5 Economic
Chart # 20
DESCRIPTION UNIT COST TOTAL COST

Transportation $ 3,60 $ 60,00

Lunch And Snacks $10.00 $10.00

Unanticipated expenses $20, 00 $20.00
TOTAL $ 60.00

TOTAL SUMATORY $ 1560. 60
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INTERVIEW TO GLADIS SANTOS MARIN- MANAGER OF EMUTUR ISMO

Question 1.What is your opinion about general tourism in the ountry?
Tourism in general represents the second economicome in the country, therefore

it is considered very important in the developn@rur country.

Question 2.Do you think that the tourism area can be developedhternationally in

the communities in the Province of Santa Elena?

In an international level the tourism area has ®reloped, such Montafiita, although
there are other excellent places, which can bewasstic destiny. It has not explored

other places: rainforest, cultural patrimony orestal gastronomy, etc.

Question 3. What is your opinion about the English Language inrelation to
tourism?

| consider English language as an important elensenpeople need to know something
of this language in a basic level in order to comizate with English speaking people
who visit Santa Elena communities. | mention thedple without any knowledge are
“Contemporary illiteracy”, because they should hmewledge to transmit any idea to

another people.

Question 4. At present, do government entities in the tourism @a have some
entrepreneurship for the development of English Laguage in the touristic
communities of the Province of Santa Elena?

Emuturismo E.P. has the competence in giving cétaan to tourist service providers
from San Pedro Community tourist service providessn San Pedro Community, but
English language has not been taken into accoucause they do not have any

professional in this area, although it should bpartant.

Question 5.Do you consider it is important that people who preide a touristic
service can communicate with English speakers usirnbis language?
| believe that it is important the use of Englishduage because it is the manner about

how you sell your product or giving a good sentiz&nglish speaking people.



Question 6.Do you consider that ignoring the English languagereates a barrier to
develop tourism and therefore a good service for Ejlish speaking people?
| think that it is true, because tourist serviceviders can not extend the tourism in

another level, which it is to give service to Esflspeaking people.

Question 7. What are the shortcomings in the communication with English
speakers?
She considers that touristic service providers otusell their products; they cannot

offer any service to English speaking people andaaism cannot be developed.

Question 8. How can this difficulty be solved?

This difficulty can be solved knowing words, bagierases in this language such as
greetings, meals, phrases in the area of tourim, e

In addition, other actions that can help to touwristervice providers to develop the

English language.

Question 9. Is it appropriate to develop classroom classes to cquire
communicative competence in the English language touristic service providers

in restaurant from San Pedro Community?

The development of classes to obtain communicativepetence will be appropriate as
long as it is according to the need of the tourisgrvice providers in restaurants; we

can mention flexible schedules, the financing o, tatc.

Question 10. Do you consider that the restaurant service provides in the
Community of San Pedro are prepared to cater to Engh speaking people?
Definitely, touristic service providers of the mstants in community of San Pedro

community are not prepared to cater to English ldpgapeople.

Question 11.What is the attitude of the restaurant service proiders to learn the
English Language?

Touristic service providers in restaurants haver@getive, positive and interested
attitude.



Question 12.Would it be necessary to develop specific Englistoif tourism in the
people who provide this tourist service?
It is very necessary to develop specific Englightéairism, so that they could transmit a

language to communicate with English speaking p=opl

Question 13.Do you consider the application of a course desigdefor tourism
based on learning strategies will help to acquire @mmunicative competence in
speaking and listening skills in the English languge in the area of tourism?

The application of a course to obtain this commative competence would be very
useful because they could develop the languageetisa® continue to learn with the

help of these strategies.

Question 14.If the application of the course designed for tousm helps to develop
communication between restaurant service providerand English speaking people,
what would be the benefits of the community?

The benefits of the San Pedro community will be



INTERVIEW TO ALFONZO VALERO- PRESIDENT OFASOCIACION
Question 1.What is your opinion about general tourism in the ountry?
| believe tourism is a great opportunity for albp&e who are dedicated to this area for

our country.

Question 2.Do you think that the tourism area can be developedhternationally in
the communities in the Province of Santa Elena?
| think Ecuador has potential to attract foreigiople and the development each one of

the communities.

Question 3. What is your opinion about the English Language inrelation to
tourism?

My opinion is that English language is important fbe tourism because we receive
English speaking people every year and they confeato Pedro for services and we
need to know English language.

Question 4. At present, do government entities in the tourism @a have some
entrepreneurship for the development of English Laguage in the touristic
communities of the Province of Santa Elena?

We received an English course one year ago; thisseowas executed for prefectura

from Santa Elena.

Question 5.How many people assisted to this course?
We are 35 people in the Asociacion and | considatr 10 people assisted to the course.

Question 6. Was English course relevant in the learning of thidanguage tfor
communication?

It was not relevant this English course, becausgplpelearned English but they don’t
remember nothing now.

Question 7.What kind of English do you need to know?
| believe it is necessary to learn English aboatgtoducts that we sell in the restaurant.

It is English about foods, greetings and costs.



Question 8. What do you think about an English course design fotourism
according to the needs in the service of restaurast?
It is an English course for tourism that we needdbieve communication with English

speaking people.

Question 9. Do you consider that the restaurant service provids in the
Community of San Pedro are prepared to cater to Enlgsh speaking people?
Definitely, touristic service providers of the mstants in community of San Pedro

community are not prepared to cater to English ldpgapeople.



